SPEAKING LIFE INTO THE STORY

I. A critical transition.

A.

B. The is the target of our counsel (Luke 6:43-45; Proverbs 4:23).
C. matters (Proverbs 25:11).

D. matters (2 Tim. 2:24-26; Rom 2:4; 1 Thess. 5:14).

E. Two examples - different dispositions of biblical counseling:

Harsh Compassionate
[ am your [ am your
You love Sin is meeting
of your sin in Christ
sin in Christ
truths of truths
consequences Fail




II. Motives

A. Why motives first.

B. Why motives are so important.

C. How motives connect to behavior.

I1I. Identity.

A. What shapes a person's identity?

1.

2. evaluation (what you think of you).
3. evaluation (what others think of you).
4. (what you think others think of you).

B. What is God's Perspective on our Identity?

1. by God (Ephesians 2:8-10).
2. by God (John 15:15).
3. and empowered by God (Rom. 8:15-16).

4. by God (Revelation 21:3).



IV. Theology

“What comes into our minds when we think about God is the most important thing about us.

— AW. Tozer

A. Pitfalls of errant theology (taken from With by Skye Jethani).

1. Life

2. Life

3. Life

God.

“They believe their primary calling is to live under divine rules in order to avoid
calamity . .. Puts its emphasis on appeasing God through behaviors—either in
the form of rituals or morality . . . This way of relating to God places the
emphasis on external and visible (pgs. 25,37).

This person seeks to follow divine rules to ensure avoiding calamity and
hardship.

God.

“[This person] seeks control by discovering how the world works and then
directly implementing the right principles. .. In other words, we actually replace
a relationship with God for a relationship with the Bible ... discovering and
applying these principles does not actually require a relationship with God.
Instead, being a Christian simply means you have exchanged a worldly set of life
principles for a new set taken from the Bible . . . God can be set aside while we
remain in control of our lives” (pgs. 43,48,51,52).

This person is not interested in a relationship with God, only in God's
principles that will help him or her succeed.

God.

In this posture, “God exists to supply what we need or desire . . . God also carries
no inherent value. Like everything else in the consumer worldview, God's value is
determined by his usefulness. He orbits around us. “"What have you done for me
lately?” could be the mantra of [this posture] (p. 64,68).

This person only sees God as the provider of wishes, wants, and desires.



4. Life God.

» "Puts God's mission ahead of God himself....Making God's mission into an idol is
a common and serious fault of the [this] posture because it perpetuates the
rebellion of Eden; it is a more subtle way of dethroning God and replacing him
with something we can control...Behind all of this is the belief that their value is
determined by what they achieve” (pg.87-88).

» This person places a higher priority on working for God instead of the
relationship with God. Pastors, business executives, missionaries, often
struggle here.

B. Life with God

» "Is predicated on the view that relationship is at the core of the cosmos: God the Father
with God the Son with God the Holy Spirit. And so we should not be surprised to discover
that when God desired to restore his broken relationship with people, he sent his Son to
dwell with us. His plan to restore his creation was not to send a list of rules and rituals to
follow (LIFE UNDER GOD), nor was it the implementation of useful principles (LIFE
OVER GOD). He did not send a genie to grant us our desires (LIFE FROM GOD), nor did
he give us a task to accomplish (LIFE FOR GOD). Instead God himself came to be with
us—to walk with us once again as he had done in Eden in the beginning (p. 101).

V. Application of connecting Motives, Identity, and Theology — using Richard's story.



